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PresidentandChiefOperatingOfficerNintendoofAmericalnc.
Redmond,Washington
ReggieFils-Aime(pronouncedFEES-oe-MEY)joinedNintend
oofAmericalnc.inDecember2o003asexecutivevicepresidento
fsales&marketing.InMay2006,hewaspromotedtopresidenta
ndchiefoperatingofficer.Fils-Aimerunstheday-to-dayopera
tionsofNintendoofAmerica,andisresponsibleforallactivitie
sforNintendointheUnitedStates,CanadaandLatinAmerica.
PriortojoiningNintendo,Fils-Aimewasseniorvicepresidento
fmarketingatVHi,partoftheMTVnetworks.Hebeganhiscaree
ratProcter&Gamble,andlaterbecameseniorvicepresidentfor
PandaManagementCo.,theworld'sleadingChinesefood-servi
cecompany.Fils-Aimealsoservedasseniordirectorfornation
almarketingatPizzaHut,wherehelaunchedtheBigfootPizza.
AsU.S.marketingchiefforGuinnessImportCo.,Fils-Aimeover
sawallbrands,includingGuinnessstout,Bassale,HarpLagera
ndPilsnerUrquell,aswellasmanagingbrandrelationshipswit
hthird-partyownersintheUnitedKingdom,JamaicaandtheCz
echRepublic.AschiefmarketingofficerforDerbyCycleCorp.,h
enotonlydirectedworldwidesalesandmarketingforeightsepa
ratebrands,includingRaleigh,Diamondback,andUnivega,bu
talsowasactingmanagingdirectorofthecompany'sUnitedKin
gdomoperations.
DuringhistenureatVH1,Fils-Aimeengineeredthechannel'sre
directiontoyoungviewersthatresultedinanoverall3opercent
ratinggrowth,andhecreatedandexecutedthemarketingplans
forTheConcertforNewYorkCity,whichraisedmorethan$3smi
IlionfordisasterreliefinthewakeoftheSept.11,2001,attacks.
Fils-AimeearnedaBachelorofSciencedegreeinappliedecono
micsatCornellUniversity.HisfavoritegameisTheLegendofZe
lda:ALinkBetweenWorlds.



